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POLICY STATEMENT 
 
Advertising and affiliation agreements generate revenue that helps support the SDSMA.  Thus, 
the SDSMA may enter into affiliation agreements and/or accept advertisements for print in the 
SDSMA journal and other publications. 
 
Advertisers who want to advertise must ensure their ads meet the SDSMA’s principles for 
advertising, which state that the SDSMA will sell advertising space when the inclusion of 
advertising does not interfere with the mission or objectives of the SDSMA or its publications.   
 
To maintain integrity of the SDSMA and its publication, advertising cannot influence editorial 
decisions or editorial content.  Decisions to sell advertising space are made independently of and 
without information pertinent to specific editorial content. 
 
Accepted advertisements shall include organizations, products, services, or companies of interest 
to physicians and the medical community.  The SDSMA reserves the right to deny placement of 
any advertisements if, at SDSMA’s sole discretion, it determines that such advertisement is not in 
the best interest of the SDSMA or members of the medical community.  The SDSMA shall deny 
advertisements that promote the use of tobacco products, or alcoholic beverages; or are deemed 
distasteful. 
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